
14:15 Introductions and objectives (discussion)

14:30 What can comics do for my organization? (talk)

14:45 Properties of comics (talk)

15:15 Drawing basics (exercise)

15:45 Break

16:15 Choosing the story (discussion and exercise)

16:30 Writing the script (talk and exercise)

16:45 Laying out the comic (talk)

17:00 Tools for creating comics (talk)

17:15 Drawing comics! (exercise)

17:30 Selling the method to your organization (talk)









♥



♥



WTF?



"Once you have javascript executing, it's going 
to keep going, and the browser can't do 
anything else until javascript returns control to 
the browser. So developers write APIs that are 
asynchronous and every now and then the 
browser locks up because javascript is hung up 
on something."



?



✎







“[Comics] let us illustrate what was really 
happening with the technology in an abstract 
and digestible way. If we just had a white paper, 
very few people would have read it.” 
— Anna-Christina Douglas, Google



Images copyright DC Comics, Marvel Comics, Bill Watterson, Jim Davis, Scott Adams, Frank Miller, Warner Bros, Akira Toriyama, Gary Larson, Bil Keane, Jerry Holkins and Mike Krahulik 



Storyboarding
Communicating Your Ideas With Comics & Drawings

kevin cheng



kevin @k

kevnull.com

#UXcomics



seewhatimean.org

20% CODE: UXLONDON



you

what is your role?

what do you hope to learn?



Where are the artists?



An Exercise
draw your neighbor

draw your a smiley face



What can comics do 
for my organization?



What is community?



TPS 
Report





Your role

CEO, Decision Maker 
Distill a vision and share it across the organization 

Marketer, Sales, Business Development 
Get the attention of potential clients and customers 

Engineer, Design  
Crystalize problems and solutions and get team feedback 

Product Manager 
Compact reminder to keep focus on vision  



Puts the user in 
user experience



When to use comics



“It is unusual, this book, in that it represents the first time I 
have managed to end a book exactly where I thought I 
would end it. This time I was absolutely certain of the final 
note, which was very freeing because it meant I could fool 
around as much as I wanted and compose this great arc 
of a novel as long as I never lost sight of the fact that I had 
to go there.” 

—Salman Rushdie on “The Moor’s Last Sigh”



Before

Set goalposts  
follow a vision 

Share with Executives  
To get sponsorship and buy in 

Validate Ideas  
With potential users 

 







During

Product development  
Tracking towards a vision 

 





After

Present research 
See: Evangeline Haughney from Adobe 

Market the product  
To explain what it does quickly 

 











Properties of Comics



Comics?!



Images copyright DC Comics, Marvel Comics, Bill Watterson, Jim Davis, Scott Adams, Frank Miller, Warner Bros, Akira Toriyama, Gary Larson, Bil Keane, Jerry Holkins and Mike Krahulik 









World Intellectual Property Organization (WIPO): http://www.wipo.int/freepublications/en/patents/485/wipo_pub_485.pdf



Source: Laurie Vertelney





Communication 

imagination 

Expression 

Motion



communication

















imagination











expression



I’m sorry

Thank you









An Exercise
draw someone at a computer

draw them after waiting a long time





gesture dictionary, copyright kevin cheng inspired by will eisner





motion





















Communication 

imagination 

Expression 

Motion





Drawing Basics















































Deciding on
Goal 

Length 

Audience 

Use Case













Square
• Free App on iPhone, iPad, Android 
• Therefore, usable anywhere 
• Accepts Visa, Mastercard, American Express, 

Discover 
• Can sign on device 
• Or enter the number and not swipe 
• Beautiful design 
• Daily deposit to your bank account 
• Takes 2.75% per swipe 
• Purchaser gets receipt by email or SMS 
• No commitments, No contracts 
• Can track invoices 
• Device comes for free!



Square
• Free App on iPhone, iPad, Android 
• Therefore, usable anywhere 
• Accepts Visa, Mastercard, American Express, 

Discover 
• Can sign on device 
• Or enter the number and not swipe 
• Beautiful design 
• Daily deposit to your bank account 
• Takes 2.75% per swipe 
• Purchaser gets receipt by email or SMS 
• No commitments, No contracts 
• Can track invoices 
• Device comes for free!

• What use cases are 
there? 

• Which are the important 
use cases to cover? 

• Who is the audience for 
the comic? 

• Which features?





INT. TENT - LATE AFTERNOON  
...Harry paces. Hermione snaps shut the flap. Smiles 

nervously.  
HERMIONE 

How're you feeling? OK?  
Harry nods. Hermione glances about. Fleur sits in stony 

silence. Krum lies on a bench. Diggory paces.  
HERMIONE 

The key is to concentrate. After that, you just have to...  
HARRY  

Battle a dragon. 

SETTING

DIALOGUE

ACTOR

ACTION



Setting

In a car 

In a black Subaru 

On my way 

Almost there  

On Creek Rd











“Anal George”







Source: Laurie Vertelney
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The Script

• Choose one or two core ideas 

• Aim for 3-8 steps in the scenario 

• The character is the narrator 

• Remember to script dialogue!



INT. OFFICE 
1. Lou the publisher is at his computer, frustrated.  
LOU  

Wish there was a way I could accept credit cards at conferences so people can 
buy my books…   

2. Lou sees Square website (or advertisement) on his screen.  
LOU  

Maybe I’ll try this Square thing. It doesn’t cost anything and there’s no 
contract. Why not.  

INT. CONFERENCE CENTER, Banner in background 
3. Lou is in front of his book mobile at UXLx. Customer is talking to Lou and 

handing a credit card.  
CAPTION 

A few weeks later…  
CUSTOMER  

I’d like to buy these books, please. 
LOU  

Sure! 

4. Lou swipes the card through his Square reader 

5. Lou hands phone to customer. 
LOU  

Sign here and your receipt will be emailed to you.



Laying out the 
comic





Laying out

composition 

perspective 

flow



















Tools for 
Creating Comics







http://avatars.yahoo.com

http://avatars.yahoo.com




Storyboard Artist: http://storyboardartist.com

http://storyboardartist.com






http://www.flickr.com/photos/brycej/collections/72157605791728828/

http://www.flickr.com/photos/brycej/collections/72157605791728828/


Design Comic Templates: http://designcomics.org

http://www.flickr.com/photos/brycej/collections/72157605791728828/














http://bitstrips.com

http://bitstrips.com






Draw!

• Decide on layouts / angles / flow 

• Don’t forget to add dialogue 

• Gesture and facial expressions say a lot 

• Should communicate story on its own



Selling to your 
organization







Based on original chart by Gayle Curtis and Laurie Vertelney



They want strategic lessons – and they want 

it presented in an accessible, to-the-point 

way.  Most career books take about 30 

hours to plow through.  

You can read this book in an 
hour. 
- Daniel Pink









“Instructions that look 

easier are interpreted as 

easier tasks.”

http://www.scientificamerican.com/article.cfm?id=a-recipe-for-motivation
A Recipe for Motivation: Easy to Read, Easy to Do 

http://www.scientificamerican.com/article.cfm?id=a-recipe-for-motivation






You were great!

kc@kevnull.com 

• pinboard.in/u:kevnull/t:seewhatimean

twitter: twitter.com/k

book: seewhatimean.org

code: UXLONDON 

blog: kevnull.com 
comic: okcancel.com

mailto:kc@kevnull.com
http://okcancel.com

