




















Dashboard Campaigns Lists Reports Autoresponders Account v

Update List Order

5 Things | Read This Week

no rating yet

no rating yet

Leam Get Help Get Fancy Legal Mumbo Jumbo
Getting Started Contact Support Integrations Terms of Use

Guides MallChimp API Privacy Policy

Videos MallChimp Labs Copyright Policy

© 2001-2013 MallChimp. All Rights Reserved.









"Eliza"
Public Relations Manager



DECONNCNIL
1ILUI UIWIYL









Pentagram

The Forty Story

l ll.‘

FORTY

STORY
Be—————————rrmn]

Campaign Name
Oct 30, 2012, 12:30 pm est

View Campaign




Created: Dec 26, 2012

53% Open Rate 48% Click Rate

Website Updates

AOBIS
ODOOES

and 43 others

4
-

Created: Dec 26, 2012

53%
Open Rate

Website Updates

AOOBIS
OOOED

and 43 others

é ’
‘ & s
.
\ é

L% « ¥
Sy N

53%
Click Rate

Created: Dec 26, 2012

‘ Open Rate

‘ Click Rate

AOPBIS
OOHOES

Created: Dec 26, 2012

53% Open Rate 44% Click Rate

Website Updates

o




New-at-Pentagram-December-2011
2,423,124 Sent

Website Updates
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New Work: Typographic Rings for London’s Olympic Park New Work: Rogers Stirk Harbour + Partners
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ﬁ All Campaigns

Campaigns > All Campaigns

DELETE

Campaign Name ~

MOVE

New-at-Pent

New

v

List

Newsletter subscribers

Newsletter subscribers

Newsletter subscribers

Newsletter subscribers

Newsletter subscribers

Newsletter subscribers

Newsletter subscribers

Type

Regular

Hegular

Regular

Heqgular

Hegular

Hegular

Regular

CREATE CAMPAIGN

Emails

64,387

38,912

12,734




Sort By Custom order ~
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Grid System

Grid sizes Grid gutter Mixed grids  Responsive columns  Grid example
Grid System

Grid Sizes

Size 1 of 1

Size 1 0of 2

Size 10f 3
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Form Elements

Combo button

Example

MailChimp

<div class="button" data-dojo-type="dijit/form/C
omboButton">
<span>MailChimp</span>
<div data-dojo-type="dijit/DropDownMenu">
<div data-dojo-type="dijit/Menultem” data-do
jo-props="onClick: function(){console.log( 'MailCh
imp')}">
Eep eep!
</div>
<div data-dojo-type="dijit/Menultem"” data-do
jo-props="onClick: function(){console.log( 'M-a-1i-
l-C=h=i-m=-p')}’
Hoo hoo!
</div>
</div>

</div>

Dijit Selects

Example

Select an option

Notes

Combo buttons are preferred when more than one action is
associated with a button. The primary action is visible and
available on the button itself while the secondary actions are

accessed through the drop-down menu.

Combo buttons are created using Dijit's
dijit/form/ComboButton and secondary actions are defined

iInside dijit/DropDownMenu using dijit/Menultems.
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e 00 A New MailChimp Is Coming | MailChimp Email Marketing Blog
4> || A||+ € blog.mailchimp.com

c Features Pricing

May 13, 2013

A New MailChimp Is Coming

We have a motto that guides our work here at MailChimp: Listen hard and change
fast. We've been doing a lot of both in the past few months. Last year some curious
patterns emerged in feedback from our customers. There was so much feedback
relating to the mobile experience. Let's be honest—mobile devices aren't just an
industry trend; they're a revolution changing our culture. We get that, but we wanted
to find out how broader industry trends were shaping our customers’ day-to-day

work.

We did a lot of traveling to meet with customers, and spent hours in interviews
learning how people use MailChimp. We compiled hundreds of pieces of feedback




An all-new MailChimp is
coming June 17

We have a motto that hangs on the wall here at MailChimp: Listen Hard, Change
Fast. We've been listening to you. We've spent countless hours visiting our
customers and learning about how you work, and we've used that research to
create a new and improved version of MailChimp. It's more efficient, more
flexible, and makes for a more collaborative experience. We'll begin rolling it out
on Monday, June 17, and we think you're going to love it.

We're excited to share it with you, but we know that change can be hard. Here's
what to expect from New MailChimp:

Responsive design

We're introducing a responsive design that's been optimized for tablets, so you
can get your work done from wherever you are.
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Recent Campaigns

O Kitthes Qo In cat troes! 3 o

Open Rate 42.0%  Click Rato 7.0%

| —————— =

Lst Avg 100.0% Lst Avg 5.0%

Industry Avg 194%  Industry Avg 1.0%
___List Growth

Simplified navigation and subscriber profiles

Account notifications are now displayed in the navigation, so you won't miss out
on any important info about your campaigns. Switch to Pro mode to simplify the
layout, or collapse and expand menus on the iPhone to create more space when



@ Soup Studios Pottery

We 'y

We've built a new MailChimp that’s more efficient, mobile-friendly, and flexible. We think it will

vy

help you collaborate with your team and get your work done faster.

New MailChimp will be optional until July 15, so you have plenty of time to make the switch
on your own terms.

Try New MailChimp
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Reports Report

Responsive Announcement

“New Sketchbook Alert”

Sent 1/25/12 at 9:00 am to Sketchbook
News and Offers, 608 recipients.

Open Rate

List avg 56.5%

Click Rate

List avg 5.3%

385 , 81
Opens Clicks

6 , 0
Unsubscribes Complaints

Reports
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Discover New Music with the
Top Releases this Month.

Hypo alergenic gluten-free organic cray ethical. Mixtape ennui fingerstache hella
selvage, 8-bit cardigan synth Portland Carles. Meh iPhone aesthetic hoodie mikshk.
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